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Something on which We can Agree

Universities get access to industry resources, channels for 

translating research to tangible benefits, insight into practical 

issues that need to be addressed, exposure to industry.

Industries get access to university subject matter experts, 

leading resources, insight into new research developments, 

exposure to potential pool of graduate talent.
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Addressing Public as well as Regulatory Concerns

• It is not always enough to not be wrong

• Lack of understanding ≠ positive impression

• Lack of understanding = negative impression

• A level of confidence makes it easier to communicate
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Sponsored Travel

• This is not just for federally 

funded researchers

• This is not even just for 

researchers

• Seeing significant activity 

for public employees.
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Unpaid Conflict of Commitment

• Time commitments that overlap 

with business hours

• Overlap with institutional role 

and authority

• Regardless of whether there is 

a financial component.
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Foreign Activity

• Companies headquartered in 

other countries

• Companies headquartered in 

the US but the specific activity 

is in another country
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Startup Activity

• Not just about financial conflict 

or commitment

• Are there outside advisors on 

the board of the company?

• Are there outside investors in 

the startup company?
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Other Material Support

• Office or laboratory space

• Equipment loans or donations

• Students or assistants
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Publication

Not only reputation, but the integrity of the work itself comes 

into question.
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Taking a Holistic Approach

• A view that goes beyond the needs of an individual office 

or requirement.

• Eliminate duplicative an inconsistent identification.

• Instead allow multiple offices and requirements to use 

subsets of the same information.
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